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How to use mobile phones?

• New platform (channel)

1. News via SMS and communication with users (story idea 
transmission, competition participation, voting…); this 
model develops relationships with users and creates a 
database that can be used for advertising

2. Development of mobile web-pages

• QR codes

• New advertising/earning model(s) 

• New online media design

• New journalistic tools

• ….



Mobile platforms













QR Codes

• Very popular in Japan and Sweden

• Special code found within the newspaper 

pages, onto which the users point their mobile 

phone camera and click to connect to the 

digital content (video, audio, web…)

• Swedish newspaper Alftonbladet embeds 

several codes in every edition, enabling quick 

access to video content







Online media adjust their design to mobile 

phones 

Positioning of the main text and photographs are of greathest importance!!!

Compatibility of Iphone and Storms (CSS)



Integrating mobile phones into advertising 

strategies

• Most online media are unaware of mobile 
phones’ economic uses

• Strategy 1: Anyone sending us an SMS can 
receive it as well! Based upon the SMS 
content, senders can be targeted with specific 
advertisements!

• Strategy 2: Advertisements on mobile phones’
Internet and wap pages

• Strategy 3: Sale of services  – software, 
ringtones, backgrounds…



New journalistic tools

• Mobile phones are an ideal tool for concise 

reporting and event tracking

• They enable journalists to send texts, 

photographs and video (to the newsroom or 

to the users directly)

• Used by Voice of America and Gannett 



Distinct potential - IPhone

http://www.chicagotribune.com/iphone/
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